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Leveraging Media Literacy Training to Promote
Social Corrections

What is media literacy? Results: Overall Willingness to Counter Increased
« Enhances critical assessment of digital medial’} Max Effort Level Pre-Training Post-Training
» Includes tipsl?, training sessionsld], and fake news gamesl4l No effort 30.4% (7) 34.8% (8)
* Has been shown to be effective in many cases L ow effort 65.2% (15)  39.1% (9)
Can it be utilized to counter misinformation? High effort 4.3% (1) 26.1% (6)

* More participants said they would use higher-effort actions after the training

« Most work studies media literacy’s impact on knowledge, beliefs, behaviors!']
* This increase came from people already engaging in low-effort actions

« Many studies examine truth discernment!2:°!

» Some explore effects on negative behaviors (e.g., sharing misinformation Poster and Platform Impact Willingness to Counter
or participating in risky or antisocial behavior) [°]

100
* No studies on improving willingness and ability to counter misinformation
75
Research Questions 5 -
1. Does targeted training increase the likelihood of countering misinformation? § 50 B Poster
2. What factors affect willingness to engage in interventions like social Platiorm
corrections? 20 . .
Methods: Experiment Overview 0T | T
Definitely Probably Might or Probably Definitely
* Ran experiment testing the effectiveness of a countering training session Yes Yes RMight Not  Not Not
. . : . esponse
. [7]
Project OMEN (Operatlonal. I\./Iaster}/ of the Information Environment) Fig 1. This figure shows the number of times participants said their answer
* 23 government analyst participants: 19 men, 4 women would change depending on the poster or platform over all posts
* Experimental design:
* Pre- and post-tralnlng §urvey qmz.ze.s to. gssess effectlveness Other Factors Affecting Countering Actions
» Surveys showed participants realistic misinformation posts Poster Platform
« What, if anything, would the participants do if they saw this post? Would More effort if closer to poster | || R NN = Treat 2l platiorms equally ||
their answer change depending on who posted it or the platform? Contentis too far gone | NN Content s clearly false |
. .. . Content is clearly false - Content is too far gone -
Counterlng Tralnlng SESS'O" More zf?(iftl?:?/sm:gg/h:gvnvz - Reporting functionality -
« Adapted from King’s previous countering work!S! . account 5 Possible offline harms [l
1. Why people should counter misinformation Perceived leck of countering gy Anonymity =
impac Audience
2. Common logical fallacies and how to spot them Time-intensive to counter  [i§
. . o . . | ess direct e-ffor.t for Platform preference .
3. Most effective individual intervention types Familiaritywitcl)wrgt;r?emcfc?r?toer:wst Platform type [}
More effort if recognizable I Ability tQ Cont.act poster I
Possible Responses to Seeing Misinformation More effort for large following | riatiorm s sertous &t |
Unsure of poster's motive Don't Care
Response Effort Level Unr;ated comment Unrelated comment
Ignore the post No effort T S
Report the pOSt LOW effort Theme I Platform / Account Preferences Il Content B Platform / Account Features ] Impact Other
Report the user Low effort Fig 2. This figure shows the number of times a specific theme was mentioned
Block the user Low effort In the text responses over all posts in both the pre- and post-training survey
Unfollow or unfriend the user Low effort Di _ d C lusi
Privately message the user High effort IScussion an onciusions

High effort 1. The training was effective at increasing willingness to counter
misinformation among motivated government analysts

2. The poster was a more important factor than the platform

3. The most mentioned themes when deciding whether to counter were:
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